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F dms gFm!

One Stop Shopping for:

Ideas, learning, benchmarking and best practice
Presented by, Kimberley MacKenzie CFRE

Let’s start with you...




About Me...

@kimberleyCanada
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Another perspective...
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$219,958 $3806,200 $465,327 $648,851 $774,155

Expenditures 2004 - 2008
M Transfer to Reserves
Operations
Lake Clean Up Projects




How?

* By going to a museum regularly
« Staying on top of leading edge thinking

in the sector on an ongoing basis

« Using examples from others , adapting
and using them on the ground to make
more money and deliver results faster

All in one place...




A global museum
for you

10 things to love about Museums

. They make rare things available to many

. They provide opportunities they couldn’t learn or see or
experience anywhere else

. They create light-bulb moments
. They allow spaces for thinking/feeling/experimenting

. They reflect, they connect, they explain




10 things to love about Museums

6. They allow comparisons contrasts that wouldn’t make
sense anywhere else

7. They embrace eccentricity
8. They communicate with and without words
9. They create a space for rest

10. They create a space for play

We will acknowledge gifts by
installing the donors names in
the centre of the sacred image.
The myriad syllables of the
seed wisdom will honour the
donors and everyone.

Eihei Dogen
Mystic, 1200-1253




1856

Great Ormond Street
Hospital

Legacy Marketing

Perhaps the fundraisers of Victorian England were r  eally on to something, in publicising legacy
?iving in this way. The hospital was receiving bequ ests within just three years of its
ounding, which tends to show that the time between asking for a bequest and its ultimate
receipt may be much less than is often supposed. Below: Charles Dickens was an early
fundraiser for the hospital and helped it over some financial hurdles.

Foot of Pennies

e 1930’s

e Old Methodist Church




1950

Oxfam - Famine
Relief

Change the Course of
fundraising in UK

Proved that press
ads work!

Leading Edge Thinking

A fundraising
toolbox.




Affirmations Work

* | AM a success magnet at work.
* | am entitled to my share of happiness.

| love and enjoy my work and | receive the
perfect pay.

What about you?




Pillars of Wisdom

Respect your donors, for they
are wise, generous and kind.
Never take them for granted —
they don’t have to do this.

Guess Who?




Jonathon Grapsas on SOFII

Investment
Risk
Messaging and branding
Timing
Creativity
Passion

Do it yourself fundraising

Get R.E.A.L.
— Research, Engage, Ask, Love
The Case Statement
— If you were in a court of law to defend your fundraising what would you
say?
The People
Making the Ask

» The entire article is five pages long — we don’t have time.




Simplicity is complex:
Outer envelope, letter,
reply device, enclosure,
segmentation,
personalization, premiums,
postage

Start keeping fundraising appeals that
come to your home. You'll notice that
some packages are repeated over
and over again. These are the
winners, the control packages. Notice
how simply they are.
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How many pages was your last Annual Report?

Murray Culshaw Consulting Pvt Ltd
— 2007/8 annual report
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People give to people — use a real story

Governance matters
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